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Tom Kristensen’s exclusive Le Mans
countdown – part 2
Ingolstadt, March 12, 2010 – In a weekly column Le-Mans record winner Tom
Kristensen gives some exclusive insights behind the scenes of the world’s most
famous endurance race and the preparation by Audi Sport Team Joest.
“We’re really gearing up now: next week we’ll start testing our new ‘baby,’ the R15
plus. It’s the car in which we want to bring the Le Mans trophy back to Audi – even
though our ‘friends’ from Peugeot wont’ like that ...
Audi’s goal is always the same: victory. So third place last year wasn’t the result our
bosses had in mind. And of course it wasn’t the result we were shooting for as
drivers either. Allan, Dindo and I know exactly that the top of the podium at Le Mans
is simply the best.
To be there is easier said than done. Le Mans is an extremely tough race where a lot
of things can happen that catch you by surprise like in 2007 when we were forced to
retire while clearly leading the race. Also, Peugeot won the race last year, so we’ll be
playing the part of the challenger this time.
Right after Le Mans 2009, the engineers prepared an extensive list of specifications.
Every item was ticked off step by step over the past few months – in the design
department, on the rigs and during component tests on the race track. All of these
things were put together and the result is the R15 plus that we’ll start testing next
week.
The car was flown from Frankfurt on board of a Lufthansa Cargo plane to the United
States where the guys from Audi Sport Team Joest took it over and have already
prepared it for the test. I’ll fly to the U.S. on Monday and I’m really looking forward
to it.
You probably know that the R15 plus is not a completely new car but an evolution.
Many small details have been optimized but overall they should amount to a major
step forward. The main focus was put on aerodynamics, the evolution of the engine
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and the transmission, the efficiency of the cooling system, and optimum use of the
tires.
The results of the simulations, rig and wind tunnel tests will now be tested on the
race track so that we can gather as much data as possible to continue optimizing the
car. So over the next few weeks the ‘plus’ will become an even greater ‘plus.’ Our
goal is to have achieved the final state by the time of the race at Spa in May –
because that’s our dress rehearsal for Le Mans this year.
During the tests which have been scheduled before Spa it’ll be crucial for the whole
team – from the mechanics to the drivers – to work exactly the way they would at a
race. It’s the only way the squad can continue to improve the way it works together
and detect and correct any weak areas in time for Le Mans.
Before you go, let me give you a positive update on my injured left foot: on Monday I
finally got rid of that clumsy supporting shoe!”
Yours,
Tom Kristensen

AUDI Group sold around 950,000 cars in 2009. The Company posted revenue of €29.8 billion and an
operating profit of €1.6 billion. Audi produces vehicles in Ingolstadt and Neckarsulm (Germany), Györ
(Hungary), Changchun (China) and Brussels (Belgium). Aurangabad in India saw the start of CKD
production of the Audi A6 at the end of 2007 and of the Audi A4 in early October 2008. The Company is
active in more than 100 markets worldwide. AUDI AG’s wholly owned subsidiaries include AUDI
HUNGARIA MOTOR Kft., Automobili Lamborghini Holding S.p.A. in Sant’Agata Bolognese (Italy) and
quattro GmbH in Neckarsulm. Audi currently employs around 58,000 people worldwide, including
45,500 in Germany. Between 2010 and 2012 the Audi Group is planning to invest around €5.5 billion in
order to sustain the Company’s technological lead embodied in its “Vorsprung durch Technik” slogan. By
2015, Audi plans to significantly increase the number of models in its portfolio to 42.
Audi has long been fulfilling its social responsibility on many levels – with the aim of making the future
worth living for generations to come. The basis for Audi’s lasting success is therefore formed by
environmental protection, the conservation of resources, international competitiveness and a forwardlooking human resources policy. One example of AUDI AG’s commitment to environmental issues is the
newly established Audi Environmental Foundation.
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